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SECSECTION #1TION #1
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CACALLLL T TOO  OORRDDEERR

• Housekeeping

• Draft ground rules

• Review agenda 

• Getting to know you questions

• SSAN survey
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GETGETTTING TING TOO  KNOKNOWW Y YOOUU

1. What do peopp ple like best about yyou? Whyy?

2. What is an advocacy accomplishment you 
had this yyear?
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SSAN MEMBER SURVEYSSAN MEMBER SURVEY



SECSECTION #2TION #2

5

NETNETWWORK OORK OVERVERVIEVIEWW

• CRPDCRPD - humanhuman rrighightsts

• Network purpose

•• NetNetwwororkk ccomponenomponenttss

• Anticipated outcomes

•• RResouresourcesces



CRPD CRPD –– HUMAN RIGHTHUMAN RIGHTSS
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CRPD CRPD -- GOOD TGOOD TOO  KNOKNOWW

• The CRPD is a first human rights treaty of this century

•• TThhee CRPDCRPD isis sspecificallypecifically ffoorr ppersonsersons withwith disabilitiesdisabilities

• The CRPD describes basic human rights

• THE CRPD has been approved (ratified) by 99 counties



CRPD CRPD –– HUMAN RIGHTHUMAN RIGHTSS
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CRPD CRPD –– BBASIC HUMAN RIGHTASIC HUMAN RIGHTSS



SSAN PURPOSESSAN PURPOSE
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“…Only when self-advocates organize and build leadership 
among themselves, will the disability rights movement be 
more successful. 

Individuals with disabilities must come together, gain skills and 
use meaningful support to advocate effectively for rights to 
independence, self-determination and full inclusion in their 
community and their country.”

Molly Kennedy 
Member, SCDD



STSTAATTE PLE PLANAN
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GOGOAL #1AL #1

IIndidivididualls withith ddevellopmenttall didisabilitibilities hhave 

the information, skills, opportunities and support

to advocate for their rights and services and to achieve self-

determination, independence, productivity, integration and 

inclusion in all facets of community life.
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PURPOSEPURPOSE

The Statewide Self-Advocacy Network 
connects self-advocates,  their

communities and statewide organizations to increase 
leadership by persons with disabilities.



SSAN PURPOSESSAN PURPOSE

■ Personal Leadership
Choosing direction for your life, taking action.Choosing direction for your life, taking action.

■ Community Involvement
Developing the knowledge and skills to make aDeveloping the knowledge and skills to make a 
difference.

■ Peer Representation■ Peer Representation
Speaking on behalf of others with disabilities.

■ Advocacy■ Advocacy
Making your voice heard with elected officials 
about what is important to people with 
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disabilities in your community and state.



SSAN COMPONENTSSSAN COMPONENTS

Better Better 

MediaMedia
ResourcesResources

STATEWIDESTATEWIDE

LivesLives

STATEWIDE STATEWIDE 
ADVOCACYADVOCACY

RegionalRegionalRegional Regional 
NetworkNetwork LeadershipLeadership

PlanningPlanning
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PlanningPlanning



SSAN OUTCOMESSSAN OUTCOMES

INCREASEINCREASE
• Personal leadership accomplishments
• Community involvement 
• Peer representation
• Advocacyy

NETWORK NETWORK 
• Strong membership with operating rules

• Use easy-to-understand materials

• Increase regional and statewide advocacy 

• Conduct annual Network Summit
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• Produce annual media report to Council



SSAN RESOURCES/SUPPORTSSSAN RESOURCES/SUPPORTS

ONLINE VIDEO COMMUNICATIONONLINE VIDEO COMMUNICATION

ADVOCACY ROOMADVOCACY ROOM

WEBSITEWEBSITE

GOOGLE GROUP SITEGOOGLE GROUP SITEGOOGLE GROUP SITEGOOGLE GROUP SITE

NETWORK FACILITATIONNETWORK FACILITATION
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NETWORK FACILITATIONNETWORK FACILITATION



POWER OF ONEPOWER OF ONE #1
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LUNCHLUNCH
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SECTION #3ASECTION #3A

NETWORK BRANDINGNETWORK BRANDING

Network identification “look”

Logo

Color

Tag Line

Vision Statement 

17



NETWORK IDENTIFICATIONNETWORK IDENTIFICATION

LOGO
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IDENTIFICATION IDENTIFICATION -- LOGOLOGO

A combination of words and art that makes a
picture to represent a group or product.p p g p p
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IDENTIFICATION IDENTIFICATION -- LOGOLOGO

Match the logo with the taglines (slogans)

“Melts in your mouth, 
not in your hands.”y

“Where's the beef?”

“It’s the real thing.”It s the real thing.
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IDENTIFICATIONIDENTIFICATION

yes noLogo (Symbol)Logo (Symbol)

Colors yes no
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IDENTIFICATION IDENTIFICATION –– TAG LINETAG LINE

A slogan that reminds you of a product or service.  

T Li ?T Li ?
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Tag Line?Tag Line?



IDENTIFICATION IDENTIFICATION –– VISION VISION 

A vision statement reflects the hopes and dreams of what 
you want to accomplish. The inspiration for all activities.

Match the logo with the visionMatch the logo with the vision

“Create a place for people to find 
happiness and knowledge”

“Produce a car that everyone can afford”

“My Life My Way”
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My Life, My Way



IDENTIFICATION IDENTIFICATION –– NEXT STEPSNEXT STEPS

Between now and July, think aboutBetween now and July, think about

• SSAN  vision statement
• Key words for your tag line• Key words for your tag line 
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SECTION #3BSECTION #3B

NETWORK COMMUNICATIONSNETWORK COMMUNICATIONS

G iGoing green

25



COMMUNICATIONCOMMUNICATION

USING TECHNOLOGYUSING TECHNOLOGY

• Briefcase technology toolsgy

• Flash drives, no notebooks

E il• Email 

• Advocacy websitey

• Google group

O li ti
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• Online meetings



SECTION #3BSECTION #3B

BRIEFCASE CONTENTSBRIEFCASE CONTENTS

1. Flash Drive
2. Headsets with microphone
3. Laptop speaker
4. Web camera
5. Leadership DVD
6. Note paper for meetings
7. Facilitation/SSAN books
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COMMUNICATIONCOMMUNICATION

FLASH DRIVE FOLDERSFLASH DRIVE FOLDERS

1. Advocacy Plans
2. Contacts
3. Employment
4. Facilitation
5. Leadership – Member
6. Presentation Resources
7. SCDD
8. SSAN Information
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8. SSAN Information
9. SSAN Meeting Materials



COMMUNICATIONCOMMUNICATION

EMAILEMAIL
Board Resource Center

Communicate with Mark 
S f d d h N kStarford and the Network 
facilitation team using email

“name”@brcenter.org
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ADVOCACY WEBSITEADVOCACY WEBSITE

WWW.SCDDADVOCACY.ORG

30



SSAN GOOGLE GROUPSSAN GOOGLE GROUP

• Share regional advocacy resources
• Peer to peer supportPeer to peer support
• Leadership strategies
• Share outcomes and recommendations
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• National advocacy updates



ONLINE MEETINGSONLINE MEETINGS

SKYPE INTERNETSKYPE INTERNET::
• Group video calls (less than 5 people)p ( p p )
• One-to-one audio and video calls
• PowerPoint slides

ADOBECONNECT INTERNETADOBECONNECT INTERNET:ADOBECONNECT INTERNETADOBECONNECT INTERNET:

• Group video calls (up to 100 people)
• One-to-one calls
• Webcast and Webinar
• Video broadcast

P P i lid
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• PowerPoint slides
• Record and edit for future training



SECTION #4SECTION #4

ADVOCACY AND LEADERSHIPADVOCACY AND LEADERSHIP

• Discussion 

Leadership topics

Outcomes
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THE NETWORKTHE NETWORK
• 15 state goals
•Outcomes
•Report to ADD

• Partnership
• Plan
•Outcomes

• Personal advocacy mission•Outreach
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Personal advocacy mission
• Advocacy activities• Local organizations



DISCUSSION DISCUSSION 

Self-Advocacy 
What does this mean to you?at does t s ea to you?
Are there other words that mean the same?

Peer Advocacy 
Is self-advocacy different from peer-advocacy?Is self advocacy different from peer advocacy?
How?
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DISCUSSION DISCUSSION 

Leadership 
What is good leadership? at s good eade s p?

How do you know it when you run into it?

Leading by ExampleLeading by Example

If someone asks you to lead other people by yourIf someone asks you to lead other people by your 
example, how would you do that? 
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DISCUSSION DISCUSSION 

What is an outcome?

How are they important to the work of the network?y p
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SECTION #5SECTION #5

RECAP AND QUESTIONSRECAP AND QUESTIONS

• Highlights of the day

• Overnight assignment questions

• Questions

• See you at 8.30 AM
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HIGHLIGHTSHIGHLIGHTS

What was new for you today?What was new for you today?y yy y
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OVERNIGHT ASSIGNMENTOVERNIGHT ASSIGNMENT
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QUESTIONSQUESTIONS

41



SEE YOU TOMORROW MORNINGSEE YOU TOMORROW MORNING
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